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Pacific Logging Congress  
 
6th Live in the Woods Show — Review 
 
The Pacific Logging Congress (PLC) held its 6th Live in the Woods Show September –15-18, 2010 at the Longview Tim-
ber Corporation’s Nehalem Tree Farm in Clatskanie, Ore. 
 
During the four-day event, attendees had the opportunity to see equipment in operation and visit with the manufacturers. 
Also, future timber professionals (aka students) got to see the industry up close and ask questions. 
 
As expected, due to the economy and a struggling timber industry, the show was smaller than past years. But sometimes 
size isn’t everything. Judging by what people had to say about this year’s show, it was a success on many levels.  
 
Quality Show 
 
Attendance was around 2,000 over the four days. And that doesn’t include the nearly 2,000 students and teachers who 
were part of the educational tours Wednesday and Thursday.  
 
Rikki Wellman, PLC’s executive director, says she was pleased with the outcome. “The exhibitors all worked well togeth-
er, and the classes for the loggers were well attended.  
 
“Also, the exhibitors seemed to really value the student education and the quality of questions they were asking,” says 
Rikki. “It’s these students who will be the machine operators five to 10 years from now.” 
 
A Word from the Manufacturers Exhibitors at a show have a unique perspective. They have invested time and money in 
the show, and in this case have provided live demonstrations throughout the four days. Despite lower turnout than years 
past, they too left seeing the PLC show as a value to the industry.  
 
“Craig Olson, Rikki [Wellman], and their crew did a great job organizing the event and logistics,” said David B. Althaus, 
manager, Events & Promotions for John Deere. “Setting the focus of the event on education during the planning of the 
show helped greatly. While we always want to sell our products and services at shows, knowing this ahead of time al-
lowed us to partner with our dealer for the good of education, the kids, and the industry.  
 
“I had a chance to narrate our portion of our live demo site where we were harvesting, transporting, and processing timber, 
and the children/attendees were very attentive, interested, and engaged. This really made the show fun for all!” 
 
Dave Wellman, regional sales manager for Komatsu had similar feelings about the show. “I look at the PLC “In the 
Woods” as 70 percent education of the public and only 30 percent as a commercial aspect of hoping to sell some logging 
equipment. Craig Olson and Adam DeYoung from Longview Timber did a super job with the site selection and layout 
making this year’s PLC “In the Woods” the most compact and well laid out ever.”  
 
While there, he says the Komatsu team led by Leo Samson transformed a dark forest into a neat looking tent camp with 
new roads and landings built and the forest thinned. “It became park-like in just a few days using state of the art Komatsu 
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Cut-to-Length harvesting equipment — a Komatsu D51-22 dozer and even a Valmet 890 equipped with a Bruks 805C 
“Energy Chip” harvester — which made clean chips to line the roads for the kids and the public to walk on.”  
 
He adds, “Modern also brought their mobile training center, which featured a Valmet simulator for training new operators 
on harvesters, forwarders and feller bunchers. A few had the opportunity to try their hand on the simulator and had a great 
time harvesting trees and making them into logs virtually!”  
 
Lots of Dollars Raised at Auction 
 
One of the highlights of the show is the PLC Auction and BBQ, which was hosted by Caterpillar this year. Money raised 
at the auction helps fund In the Woods Show Tours, It Takes a Tree curriculum, Provider Pals™ rural-to-city educational 
partnership, Evergreen Foundation, and other nonprofit programs. The auction raised more than $37,000 this year, an 
incredible amount in a tight economy.  
 
Caterpillar was proud to not only host the auction, but to also be a part of this year’s show. “The PLC embodies a noble 
mission of educating the public about sound, sustainable forestry,” says Todd Gordon NA Forestry corporate accounts 
manager for Cat.  
 
“The 6th In-the-Woods show allowed Caterpillar to join with the PLC to demonstrate that the future fiber needs of our 
world can be achieved through managed harvesting and an awareness of the forest ecosystem. Managed harvest plans bal-
ance our ecological demands with the needs of our local economies.” 


